Sharp and the Environment

In Pursuit of Becoming an Environmentally Advanced Corporate Group

Promoting Environmental Communication

To enhance environmental communication within its wide range of stakeholders, Sharp discloses environmental information
through various media and exhibitions, including Environmental and Social Reports, Web sites and newspaper ads. Each site
also conducts community-based activities by holding original events, factory tours and distributing site reports.

Environmental and Social
Report, Web Site on Social
and Environmental Activities

Every year since 1999, Sharp has issued an
annual report on its environmental activities.
Beginning with the fiscal 2002 edition, the re-
port added to its coverage of environmental
issues social and economic perspectives of
the company in order to give an overall view
of Sharp’s activities. Starting with the 2005
edition, the report expanded coverage of the
social aspects of Sharp’s business activities.
The title has therefore been changed to
“Environmental and Social Report.”

The fiscal 2005 edition of the Environmental
and Social Report won an award for excellent
environmental reporting in the Environmental
Communication Awards**, and an award for
excellence in the Green Reporting Awards**.

Using articles from the Environmental and So-
cial Report, Sharp’s Web site also presents
more specialized content, such as examples
of specific activities and detailed data on en-
vironmental impact.

*1 Sponsored by the Global Environmental Forum
and supported by the Ministry of the Environment
and Nihon Keizai Shimbun, Inc., these awards
recognize outstanding environmental reports.

*2 Sponsored by Toyo Keizai Inc. and the Green Re-
porting Forum, these awards recognize outstand-
ing environmental reports.
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Web site for Sharp’s social
and environmental activities
http://sharp-world.com/corporate/eco

Advertising and Commercials

In order to get messages as well as informa-
tion about its environmental goals to a wider
audience, Sharp advertises in print media
and on television. Since fiscal 2003 in Japan,
with the slogan “Let’s go Ecology Class with
Sharp,” the company has created TV com-
mercials with the theme of environmentally
conscious lifestyles, as well as newspaper
ads that highlight its environmentally con-
scious one-of-a-kind products, technologies
and production plants.

The series of newspaper ads that Sharp
published for five consecutive days from
June 5, 2005 (Environment Day) won the
grand prize in the readers’ choice category
in the 22nd Yomiuri Advertising Awards
sponsored by the Yomiuri Shimbun.

Newspaper ad

TV commercial

Exchanges with Local Communities

To enhance communication with neighboring
residents, the company’s domestic sites hold
events such as Sharp Festivals as well as
conduct factory tours. And to help residents
better understand Sharp’s environmental
goals, all Sharp Corporation’s production
sites have issued and distributed site reports
since 2004.

As part of its risk communication plan, the
Fukuyama site held a dialogue forum with the
participation of 43 local residents, city offi-
cials and experts in July 2005. The Fukuya-
ma site explained its environmental efforts as
well as the hazards of chemical substances,
and received various opinions from the par-
ticipants.

Exhibitions

Through participation in domestic and over-
seas exhibitions, Sharp publicizes its envir-
onmental technologies as well as environ-
mentally conscious products and devices,
along with information on its approach to
tackling environmental problems in produc-
tion. In Japan, Sharp has participated in the
Eco Products exhibition every year since fis-
cal 2000.

In fiscal 2005, with the theme “Aiming for
zero global warming impact through solar
power and Ecology Class products,” Sharp
introduced its corporation vision and other
environmental targets, as well as its environ-
mental technologies and environmentally
conscious products.

In fiscal 2005, Sharp also took part in major
overseas exhibitions, including the 2005 In-
ternational Consumer Electronics Show
(CES) in the US, the IFA 2005 Berlin Show in
Germany and the Energy Equipment Exhibi-
tion in Thailand.

IFA 2005 Berlin

Dialogue forum at the Fukuyama site

Information on Web site
http://sharp-world.com/corporate/eco/report2006

Exchanges with local communities
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